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Sesame Al: Crossing the Uncanny Valley of Voice

Meet Maya and Miles, Al voice companions s natural and expressive,
you'll forget you're talking to Al

MAYA

NEW Al VOICE ASSISTANT

nev modert Al voice models




Science fiction ,bliskiego zasiegu”

"HER" TO FILM Z 2013 ROKU, KTORY OPOWIADA HISTORIE MEZCZYZNY O
IMIENIU THEODORE, KTORY ROZWODZ! SIE | NAWIAZUJE NIEZWYKLE UCZUCIE
Z INTELIGENTNYM SYSTEMEM OPERACYJNYM O IMIENIU SAMANTHA. FILM
EKSPLORUJE RELACJE MIEDZYLUDZKIE, WIRTUALNA RZECZYWISTOSC ORAZ
WPLYW TECHNOLOGI NA EMOCJE | SAMOTNOSC. PRZEZ INTERAKCJE MIEDZY
THEODORE A SAMANTHA, TWORCY BADAJA TEMATY ZWIAZANE Z MILOSCIA,
TOZSAMOSCIA | LUDZKA POTRZEBA BLISKOSCI. "HER" RZUCA SWIATLO NA
NOWOCZESNE WYZWANIA ZWIAZANE Z TECHNOLOGIA | WPROWADZA WIDZA
W REFLEKSYJNA PODROZ PO NATURZE LUDZKIEJ RELACJI. FILM TEN ZDOBYL
UZNANIE ZA ORYGINALNOSC, ESTETYKE | GLEBOKOSC TEMATYCZNA,




Interaktywni agenci Al

TRZY NAJPOPULARNIEJISZE
LOVE BOTY NA RYNKU

WELCOME
Create your own
: TO EVA Al
Al Combanion
J
; ' |

5 | 44‘/ |
' ey ‘z, > /‘
- //\ Hello,

’'m Eva All

REPLIKA INMIVIN EVA Al



Spoteczny problem - doswiadczanie samotnosci
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safe
screen

safe mind

W OGOLNEJ POPULACJI (18-60 LAT) AZ 61% OSOB MA NEGATYWNE EMOCJE
WOBEC Al. W MtODSZEJ GRUPIE (18-26 LAT) TEN ODSETEK SPADA DO 52%,
A WSROD NASTOLATKOW (12-17 LAT) DO 41%.

Kobiety czesciej odczuwajg negatywne emocje w zwiazku ze sztuczng inteligencja (66%) niz mezczyzni (56%).

Negatywne emocje zwigzane z tematem Al

0000

OViviiy Polacy

)ﬂ]\ |J_| }[ﬂ\ 18-64 lat

= Kiedy mysle o
sztucznej inteligencji
to przewazajg we
mnie negatywne
39% emocje
61%

Kiedy mysle o
sztucznej inteligencji
to przewazajg we
mnie pozytywne
emocje

0

QO
Mitodzi
18-26 lat

» Kiedy mysle o
sztucznej inteligencji
to przewazajg we
mnie negatywne
emocje

48%  52%¢

59%

Kiedy mysle o
sztucznej inteligencji
to przewazajg we
mnie pozytywne
emocje

Kiedy mysle o
sztucznej inteligencji
to przewazajg we
mnie negatywne
emocje

Kiedy mysle o
sztucznej inteligencji
to przewazajg we
mnie pozytywne
emocje

Réznice istotne
statystycznie

Pytanie: Al3. Zaznacz stwierdzenie, z ktérym sie bardziej zgadzasz (Polacy n=1000, Mtodzi n=432, Nastolatki n=454)



Sztuczna inteligencja —
przyktady probleméw dot. dyskryminaciji

chatbot po chwili stat sie rasistowski

system rekrutacyjny zaczat preferowac¢ zatrudnianie
mezczyzn

system ttumaczenia zaczat uzywac jezyka seksistowskiego

system decyzji probacyjnych podejmowat rasistowskie
decyzje
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Global Evidence on Gender
Gaps and Generative Al

By: Nicholas G. Otis, Soléne Delecourt, Katelynn Cranney and
Rembrand Koning




Gender differences in artificial
intelligence: the role of artificial
Intelligence anxiety

Claudia Russo?!” Luciano Romano!
Davide Clemente? Leonardo lacovone!?

9 Thomas Edward Gladwin® &> Angelo Panno’’

= Experimental and Applied Psychology Laboratory, Department of
Health and Life Sciences, Universita Europea di Roma, Rome, Italy
E Department of Psychology, University of Chieti, Chieti, Italy

5 Institute for Globally Distributed Open Research and Education
(IGDORE), London, United Kingdom
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Al na polskim
rynku pracy

3,68 min 1,66 miln

0sob w Polsce pracuje w 20 zawodach osob w Polsce pracuje w 20 zawodach najmniej
najbardziej narazonych na wptyw sztucznej narazonych na wptyw sztucznej inteligencji
inteligencji wedtug wskaznikow AIOE

31 proc.

pracownikow w wojewddztwie mazowieckim pracuje w zawodach najbardzie] narazonych
na zmiany wywotane zastosowaniem sztucznej inteligencji

2,16 mln kobiet i 1,53 mln mezczyzn

w Polsce pracuje w zawodach najbardziej narazonych na zmiany wywotane zastosowaniem sztucznej
inteligencji
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challenges perceptlons and
perspectives in the CEE region

Analysis of women's perceptions, barriers, and
attitudes towards Al to identify strategles to
enhance their engagement with the technology.

o " With support from GOOQ'Q.OI’Q
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When asked about the usage of Al tools,
respondents from Poland topped the chart
with 87% reporting that they have used at
least one Al tool. Slovakia and Austria
showed the lowest rates of engagement
with Al tools.

Awareness of different Al platforms
percentage from respondents, %)

ChatGPT 5

Bard/Gemini* _ 16%:
OpenAl Codex — 14%
ori-a I 12

DALL=E

Midjourney - L

WOMEN
GO TECH

2% 68%

Of all respondents haven’t Of all respondents have used
used any Al tool atleast one Al tool

Use of Al tools [ Has used at least one Al tool (percentage from respondents per country, %)

68%

100%
gon 87%
BO% 78%

74%
'/.
70%
B0%
30%
20%
10%
0%
PL EE HR

66% 65% 64%

63% 62%

‘ ‘ ‘ |



1
Tech skills self-evaluation \{s"é’%‘s%‘%

How would you rate your level of comfort and skill with using digital technologies (such as computers, smartphones, and the Internet)?
(total percentages from different respondent groups, %)

Experienced Tech sector Interested in Not Interested
talents novice tech careers in tech careers

Advanced . 10,0 . 10,6 . 7,9

Ias
contributor

249

——y T - ;-

o 25% 27% 21% 40%
Not . 89 - n6 . 6.8

comfortable

15,2
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WOMEN
GO TECH

Interest in learning more about Al tool applications and use (percentage from respondents’ groups, %)

worcrs. T 40,3 %

techcareers N, 77, 1%

e N G 4, 6%

s | N 63,9%

1%

Of respondents are interested
in learning more about Al

12%

of them indicated that they
don’t have enough time to do so

2%

Of respondents indicated that they are
not interested in learning more about Al

52%

Of those uninterested in Al say they do not
have enough time to take interest in Al



Interestin
working or
studyingin
Al field

In total, 68% of respondents are
interested in studying Al or working
in Al-related field. However, only half
of them intend to do so.

The most enthusiastic are
experienced talents who have
worked in the technology sector for
more than 2 years as well as
respondents who are just
considering tech-related careers.

I'm not interested

I'm interested but
| do not intend to

I'm interested
and lintend to

| already study or work
in Al-related field

EXPERIENCED TECH NOVICE - CONSIDERING - NOT INTERESTED

BN 29%
B 35
B 33%

4%




Valuing human interaction and worrying that
increased Al platforms may reduce the quality
of human communication and relationships is
one of the highest expressed barriers across all
age groups.

YOUNGER WOMEN

However, overall, younger women (18-24)
indicate experiencing fewer barriers than older
women (55+).

URBAN AREAS

Women living in urban areas experience fewer
barriers compared to the ones living in rural
areas. Amongst those living in rural areas, fear
of reduced quality of human communication
and relationships is expressed the most.

T
WOMEN
GO TECH

Al usage barriers evaluations (deviation from the average, %)

I value human interaction and worry that increased use
of Al platforms may reduce the quality of human
communication and relationships.

| do not actively follow the news
regarding Al developments.

| am hesitant to use Al tools due to
inaccurate or irrelevant onswers!infcrmction_

| feel that others are better at learning new
technology-related things than | am.

I am hesitant to use Al tools due to concerns
about my data privacy and security.

| am hesitant to use Al tools due to
a lack of training and support.

| am hesitant to use Al tools due
to biased information/answers.

I

I -
I

R 2

B 2

B -

| LA

39 - I do not see how my occupation
7o and activities can benefit from Al.
-4% _ | am hesitant to use Al tools due to legal
- and regulatory uncertainty around Al.
-8% I am hesitant to use Al tools because
- | do not understand how they work.
-8% _ | do not know why or what | should use Al for.

-15,00 -10,00 -5,00

0,00 5,00 10,00 15,00

20,00
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Educational Content Seeking

WOMEN
GO TECH

Al related information seeking (percentage from respondents’ groups) and Channel for information seeking choice (percentage from respondents’ groups per channel, %)

Respondents who have Overall

sought educational Al
70%

content themselves:

TOP 3 content sources: 1. YouTube ( 40% )
2. Blog Posts and
Articles (24%)
3. Online Training
Courses (22%)

Experienced
talents

72%

1. YouTube (39%)
2. Online Training
Courses (27%)
3. Blog Posts and
Articles (26%)

Tech sector
novice

81%

1. YouTube (44%)
2. Online Training
Courses (32%)

3. Blog Posts and
Articles (26%)

Interested in
tech careers

82%

1. YouTube (52%)
2. Blog Posts and
Articles (31%)

3. Online Training
Courses (27%)

Not interested
in tech

51%

1. YouTube (28%)
2. Blog Posts and
Articles (12 %)
3. Online Training
Courses (8%)



Gaming skills ease the
rest of the Al journey

Women who have consistently engaged with video games, both in the
past and present, represent the demographic most actively involved
with artificial intelligence (52.5%). This group not only interacts with Al
more frequently but also shows a greater eagerness to expand their
knowledge about it (79.2% have sought educational content).

Conversely, women who have never played video games tend to
perceive a wider range of obstacles when it comes to adopting Al
technologies (10% higher ratings of perceived usage barriers than the
average; 16% higher than women who played video games in the past
and present). This might be attributed to the confidence boost that
familiarity with video games can provide. In fact, a relation exists
between self-assessed tech proficiency and perceived barriers: the
higher women rate their tech skills, the fewer impediments they see in
utilizing Al.




WSPIERANIE KOBIET W OBLIGZU ZMIANY
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MEASURES TO REDUCE BARRIERS

Women working
with Al role
models/public
User-friendly Al ‘- figures
] tutorials and
® Free community resources
courses |

More encouragement,
, education, and : Increased
@ Training at .~ @ Clear work policy ! promotion to use Al | diversity in Al
workplace : on Al tool usage : from the authorities | development
: (public sector, 5 teams
employer, school)

@ Clearer explanations

of Al functionalities

and limitations Women's

roup/communit
gloss':;s Y Increased

representation of
women using Al

The most effective Less effective
measures 3 v measures
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Cztery wymiary integracji Essera

Kulturowa: posiadanie niezbednej wiedzy i umiejetnosci (w tym jezykowych) do
funkcjonowania w danej kulturze.

Strukturalna: zajmowanie okreslonych rol w strukturze spotecznej

Interakcji: podejmowane przez jednostke sposoby interakcji z otoczeniem spotecznym,
zgodne z przyjeta w danej kulturze norma.

|dentyfikacji: emocjonalny stosunek jednostki do danego spoteczenstwa; poczucie bycia

czescig spotecznosci.



Teoria emocji Frijdy

Niektdre wnioski z “The Emotions”:

Frijda definiuje emocje jako reakcje na wazne wydarzenia, ktore angazujg procesy oceny sytuadji
(appraisal) i prowadza do gotowosci do dziatania. Emocje nie sg tylko uczuciami, ale takze
stanami organizmu wptywajacymi na mysli, decyzje i zachowania.

Emocje dzielone sg na pozytywne i negatywne. Pozytywne pozwalajg na osiggniecie celu,
negatywne utrudniajg efektywne dziatanie.

Emocje maja biologiczne podstawy i pewne uniwersalne cechy, ale sposdb ich wyrazania i
przezywania jest ksztattowany przez kulture.

Kazda emocja wigze sie z okreslong tendencjg do dziatania. Na przyktad strach prowadzi do
unikania, a gniew do konfrontacji. Tendencje te sg automatyczne, ale moga byc¢ regulowane przez
procesy poznawcze.



Mechanizmy poznawcze odpowiedzialne
za odrzucanie innowacji

efekt strachu przed nieznanym
heurystyka dostepnosci

btad potwierdzenia

iluzja kontroli

obawa przed dehumanizacja

efekt czarnej skrzynki




TYPE

THE UNENGAGED

Bigger share of older age groups

More unemployed and retired people

Largest share of people without tech-
sector experience

Don't feel very comfortable with
technology

MOSTLY FROM

SEGMENT SIZE

38%

AIUSAGE AND SENTIMENT

LOW INTEREST: tend to be categorically uninterested in Al

NO EMPLOYER SUPPORT: receive the least freedom and
guidance from their employers, or are unaware of their
employer’s current Al policy

PREOCCUPIED: show little interest in seeking out educational
content on Al and feel unable to make time for it

CASUAL USE: if they use Al, they do so only sporadically and
with fewer Al tools

EVERYDAY USE-CASES: Al use cases largely focus on
navigation, language, and search, rarely beyond

BIGGEST BARRIERS: more negative attitudes toward Al, they
perceive more Al barriers




TYPE

RELUCTANT BEGINNERS

Tend to be younger

Bigger proportion of people who have not
had tech sector-related experience

Overall tend to be less
advanced users

MOSTLY FROM

e*pcé

SEGMENT SIZE
9%
(o]
Al USAGE AND SENTIMENT

LOW INTEREST: do not actively follow Al-related news

LOW WILLINGNESS TO LEARN: less inclined to learn and seek
out Al educational content

PREOCCUPIED: do not have much time to learn about Al and
how to use it

BASIC USE: tend to stick to basic Al tools and more common
Al use cases

PRIVACY CONCERNS: more concerned about privacy and
accuracy of Al tools

VALUE HUMAN INTERACTIONS: are concerned with Al impact
on human interactions




TYPE

TECH WANNABES

More interested in a career in the
technology sector, if they are not
already working in it

Already comfortable with their
general tech skills

MOSTLY FROM

o Pes®

SEGMENT SIZE

21%

AIUSAGE AND SENTIMENT

WILLINGNESS TO LEARN: more inclined to learn and seek out
educational content on Al

FIND TIME TO LEARN: indicates having enough time to learn
more about Al

RESTRICTIVE WORK POLICIES: slightly more likely to face
restrictive and prohibitive Al policies at work

WIDER Al APPLICATION: tend to stick to basic Al tools but use
them for a wide range of use cases

FEAR OF REPLACEMENT: more positive attitudes on Al but
also more afraid that Al may replace their current role

FEWER BARRIERS: perceive fewer barriers to entry but are

concerned about a lack of training and their ability to learn
new technology-related things




TYPE

POWER USERS

Generally younger, biggest share
of 18-24 (17.8%)

More students and business owners
than average

Feel very comfortable with technology,
largest share of advanced skills (14.2%)

MOSTLY FROM

.
-

-

4
4

SEGMENT SIZE

31%

AIUSAGE AND SENTIMENT

CONSISTENT Al USAGE: highest rate of Al tools usage

CURIOUS: most inclined to learn and seek out educational
content on Al

SUPPORTIVE WORK POLICY: they tend to experience more
encouragement and guidance from their employers to use
Al

DEDICATE TIME: find the most time to learn

ADVANCE USAGE: use the widest range of Al tools and use
cases

MORE BENEFITS, FEWER BARRIERS: most positive attitudes
towards Al as well as the lowest barrier perception of all
segments
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DIARIES

ALONE
TOGETHER

Sherry Turkle
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A new frontier: Al in toys

Societal level

New norms of play
and creativity

Increased parenting
demands

Normalization of
surveillance

Individual level

Commercialization

of play

Dependency
Overtrust
Anthropomorphization
Deception
Discrimination




THE SCIENGE
OF LOVE

wilh 1. Helew Fisher

i kghraad Marerinl

natomy

THE NATURAL

HISTORY OF ‘ ’
MI:INIZIGAMY, L

ADULTERY,
AND DIVORCE

THE NATURE AND CHEMISTRY

OF ROMANTIC LOVE

So Tell Me About Yourself:

e HELEN
F I S H E R

WITH HELEN FISHER
ITHOR OF TH i Ti

Soupr aghied REale 1ol




OF LOVE. |

DR ANNA MACHIN

WHY WE LOVE

The new science behind our
closest relationships

ANNA MACH)|y M

The New Science Behind Our
Closest Relationships

Wb
WHY

iit WE
LOVE ™

‘Opens the Pandora's Box
on this most complex aspect £

of what it is to be human’

ROBIN DUNBAR, AUTHOR OF FRIENDS

ANNA MACHIN




Chemia milosci 1 spolecznych interakcji

RESEARCH ARTICLE BIOLOGICAL SCIENCES a

Variation in the B-endorphin, oxytocin, and
dopamine receptor genes is associated with
different dimensions of human sociality

Eiluned Pearce, Rafael Wlodarski, Anna Machin, and Robin I. M. Dunbar & Authors Info & Affiliations
Edited by Susan T. Fiske, Princeton University, Princeton, NJ, and approved April 4, 2017 (received for review January 13, 2017)
May 1, 2017 114 (20) 5300-5305 https://doi.org/10.1073/pnas.1700712114

THIS ARTICLE HAS BEEN CORRECTED + VIEW RELATED CONTENT + THIS ARTICLE HAS A REPLY +

A 16828 | 98 A O " EEEDE




EVA ILLOUZ

A SOCIOLOGY OF
NEGATIVE RELATIONS




How Authenticity Became
Hijacked by Consumer Culture

Eva lllouz =
Cold Intimacies




Love is not a
marketplace.
People are not
products.

lssther Perel

/

roov maentik kon'su:morizom
verb

In today's culture of dating, we treat love as though it's a product
to be consumed. Romantic consumerism happens when we
evaluate partners like items in a catalog—comparing, discarding,
and endlessly searching for the ‘perfect match.' But love is not a
marketplace, and people are not products. The more we
consume, the less we connect. This concept is highly informed by
the work of Eva lllouz.

I'sther Perel



Kapitalizm inwigilacji

THE RISE OF
SURVEILLANCE
CAPITALISM

THE AGE OF
SURVEILLANCE
CAPITALISM

THE FIGHT FOR A
HUMAN FUTURE
AT THE NEW
FRONTIER OF POWER



Future of Jobs Report 2025 WORLD

ECONOMIC

Diversity, equity and inclusion FORUM
(DEI) adoption is on the rise

0/ of employers have
83 /O DEl priorities

56

Those with
disabilities

o

21

Migrants, refugees Youth from Gen Z |
and displaced /

L wekes ) % e 25’/
S . employers

identifying each
group as a DEI
_ programme Al
24 : priority )

42

Those from a
low-income Olc.&lgr ;\rr%dg)ers
background Vi

Those from a |

\ disadvantaged

' religious, ethnic or
\ racial background

identify as
LGBTQI+

Source: World Economic Forum. (2025}, Future of Jobs Report 2025.



Future of Jobs Report 2025 WORLD
g ; g : ECONOMIC
Organizations' diversity, FORUM

equity and inclusion (DEI)
programmes focus on...

@ Run comprehensive DEI training 519
for managers and staff 2

@ Targeted recruitment, retention 48%
and progression initiatives "

@ Set DEI goals, targets or quotas  42%

@ Pay equity reviews and 0
salary audits 39%

@ Anti-harrasment protocols 33%

@ Embed DEI goals and solutions 279
across the supply chain L

@ Support workers with caregiving .
responsibilities 26%

@ Set up employee o
representation groups 22%

Employ a DEI officer 15%

Source: World Economic Forum. (2025). Future of Jobs Report 2025,
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Ada Florentyna Pawlak Ph.D. @

Technology Anthropologist

Uniwersytet SWPS
Warszawa, Woj. Mazowieckie, Polska

Ponad 500 kontakty

G

Dodaj czesc
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